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Pacnpenenenune btogKeToB
EBpona

Share of formats 2009

Million Euros

Search

Classifieds & €6,743, 45.9%

Directories
€3,399, 23.2%

Other
€187, 1.3%

Display
€4,350, 29.6% Source: |AB Europe/Screen Digest ©
Issue 2
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PocT nHTepHeT peknamsbl B EBpone no ¢popmartam.

Online advertising growth by format Europe

I 2009
2010
15.1% B 201

-1.4%

Total online advertising Display Search Classifieds & Directories

Source: IAB Europe/Screen Digest ©




[loBepue K peKkamHbIM pecypcam B EBpone

0% 20% 40% 60% 80% 100%

Recommendations from people | know
Brand websites 5
Consumer opinions posted online
Editorial content such as a newspaper article 4
Brand sponsorships 6
AdsonTV 6
Ads In newspapers 5
Ads in magazines 6
Ads in radio v
Billboards and other outdoor advertising 6
Emails | signed up for 8
Ads before movies T
Ads served in search engine results 1
Online video ads
Online banner ads
Text ads on mobile phones

' Trust completely . Trust somewhat . Don't trust much . Don't trust at all

nielsen




MunpoBoe Ucnonb3oBaHNe MHTEPHET bosee
OPUEHTUPOBAHO Ha pelleHne 3a4a4 HeXen Ha
KOMMYHMKaLMIO

Stay up to date on news / events
Research / find products to buy
Stay in touch with friends
Research how to do things
Research for work
Entertainment

Education

To get inspired/get ideas

Fill up spare time

Find music

Keep my friends up to date with my life
Networking for work

Find films / TV shows

Share my opinion

Organise my life

Express myself

Play games

Share content

Promote something

Meet new people

1ality

Global perspective: Motivations for :
involvement: Very important 0% 13% 25% 38% >0%

% Very important
Below are various reasons why you use the Internet. Please think about how important these
reasons are for you using the Internet.
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B YKpanHe Nonck My3blKn U BUAEO ocTaeTca Hanbonee
nonynapHo NHTepHEeT-aKTUBHOCTbIO ANA LLNPOKOM

@

80 %

ayauTopum

72% 9%

47 %

49 %

60 %

54% 53% 51%

39% 38% 38%

42 %

30 %

40 %

20 %

0%

19HdalH|| €adanh godegol exuAxou

eJAdor nmHatraaodu o nmnewdogpHu Homou

W_wqw._.s__u.Om_mSOQ_._ gaoiued Homou

nuatdamaltAu Bt nmnewdodpHu Homou

1I9Loged Homou

1adALqrAN ©9120890H Homnou

MIALDA 1 1adegol eH HaM ¥ouou

UANWOHOHE ‘UNUNLNLOU Mo100890H HouMou

("7"L v 19din “191eh) BUHBKAWaEed

nna1damomodu M UMLI9goI Houou

1999hA / 19L09ed Br'T nmnewdodHu Homou

097na ‘urIaeAw Homnou

MNctouHuk: TNS 1/2010




YTo cornacyertcsi ¢ MUPOBbIMY TEHOEHUUAMMU

Behaviour — last month

Watch video clip

Visit a forum

Upload photos online

Manage a social network profile

Leave a comment on a story on a website

Edit/managed own website

Written your own blog -
Uploaded a video online -
Written a news story / article -
Use a micro-blogging service -

0% 18 % 35% 53 % 70 %

% Have done in the last month

BehaVIOu ron I Ine — IaSt month . G IObaI You will now see a list of items that represent different activities you can do online. Please read each one carefully

and then indicate whether you have done that in the past month, or whether you have done it longer ago.




60 %

45 %

30%

% Have done in the last month

15%

0%

Motivations for involvement: Very important

OCHOBHOM MOTUB NOOKIOYEHUSA K UHTEPHeT
Pa3HUTLCA OT CTPaHbI K CTPaHe

[/ Entertainment I Research / find products to buy
[ Stay up to date on news / events [l Fill up spare time

Netherlands France Italy Spain UK Russia Germany

Below are various reasons why you use the Internet. Please think about how important these
reasons are for you using the Internet.




INnaunpylowas mmpoBass MOTUBaLUS
NCNONb30BAHUSA UHTEPHET — MOMCK NMOKYMOK.

40 % 5
B Research / find products to buy —
[l Stay up to date on news / events
[ Research how to do things
30 %
Q
5
8
c
o
E 20%
2
e
£
Qo
o
10 % I ] . q I ‘ I ‘ ‘ ‘ I
0%

South Korea Brazil Italy Spain India China  Mexico Russia France Japan Germany Canada Australia ~USA Netherlands

You will now see a number of online activities that you currently take in. For each one, please can you

MOt|Vat|0nS touse a SearCh engine select the main reasons you partake in that activity online?




YKpauHa n Poccua Hanbornee akTMBHbI B OOMeHe
KOHTEHTOM.

Upload photos online [ Uploaded a video online

60 %

45 %

30%

% Have done in the last month

15%

0%

®paHuma lepmaHusa NcnaHna UTtanua HuaepnaHgbl BennkobputaHus CHI

Behaviour online — last month

You will now see a list of items that represent different activities you can do online. Please read each one carefully
and then indicate whether you have done that in the past month, or whether you have done it longer ago.
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Bce 6onblue pelweHUn 0 NOKYMNKe npoucxoauT

% of buyers who researched prior to purchase (offline and online)

70 %

53 %

35%

% of buyers who purchased online

18 %

0%

iR oSt plmnifs it Mgl fbefa)niticte i baghxidifimpmn:biceisio sl itingianiioijct it bHTE by (abapta)

Source: Global Web Index




OpHaKko cou ceTU CTaHOBATCSH OCHOBHbIM
WCTOYHUKOM A0BepuTenbHON nHcopmauun.

A family member

A close friend

A good contact on a social network

A neighbour

A store assistant

The author of a blog you read regularly

A journalist for a national newspaper

A television news reader

The main contacts on your microblog e.g Twitter

A well known celebrity

Your country’s leader / politicians

Trust in communications

Average

1,50 2,13 2,75 3,38 4,00

Average Trust — 5 equals very strong trust

Below is a list of people whose opinions you come into contact with on a regular basis. Now th|nk
about when you seek an opinion on a brand you are considering buying.

? Please score them on a scale of 1 - 5, with 1 =
do not trust and 5 = trust strongly.




@ Ny Hac Gonblue BUPTYyanbHbIX Apy3en 4Yem
pearibHbIX.

Face to Brazil
face

friends

24.4

Brazil
Social
Network
Friends 31.2

NETWORK SIZE: How many people you stay in touch with

NIYE

17.1

Russia

38




Mailing

Instant messaging

Internet phone
Social networks —

Games/gambling—,'\
|
Music

CTpPYKTypa A0X0A0B OT MHTEPHET CepPBUCOB
MPaKTUYECKU He 3aBUCUT OT PbIHKa.

Video

Advanced upload
services

Podcasts/
content reading

Search
Comparison

Web mapping —!
Directories \‘
Yellow pages —\

Blogs ——
Wikis

. Communication
D Entertainment
D Web services




Cnacwubo.

www.uair.org.ua
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YKPAIHCbKA ACOLJIALIS
IHTEPHET PEKJIAMU




